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Publishing Corp., 559-572.

Kedia, Ben and T. Bettina Cornwell (1995), "Mission Based Strategies for Internationalizing
U.S. Business Schools" in Internationalization of the Business Curriculum, ed. Manton C.
Gibbs, Jr., New York, NY: The Haworth Press.

Cornwell, T. Bettina and Charles Schwepker (1995), "Ecologically Concerned Consumers and
Their Product Purchases," in Environmental Marketing: Strategies, Practice, Theory and
Research, ed. Michael J. Polonsky and Alma T. Mintu, New York, NY: The Haworth
Press, 119-153.

Cornwell, T. Bettina (editor) (1993), Global Exchange: The Washington Post International
Marketing Companion, Needham Heights, MA: Allen and Bacon.

Miscellaneous Publications:

Cornwell, T. Bettina (2008), Book Review of Mindless Eating: Why We Eat More than We
Think, by Brian Wansink, in Journal of Marketing 72 (1), 135.

Cornwell, T. Bettina (2001), Book Review of Advances in International Marketing edited by S.
Tamer Cavusgil and Tage Koed Madsen in Journal of the Academy of Marketing
Science, (Summer), 29(3), 318-3109.

Cornwell, T. Bettina (1997), “Raising Sponsorship Research to the Next Level,” International
Marketing Review, Editorial introduction to the special issue on Sponsorship-Linked
Marketing, 14 (3), 141-144.

Cornwell, T. Bettina (1995), Book Review of Product Country Images: Impact and Role in
International Marketing by Nicolas Papadopoulos and Louise A. Heslop, in Journal of the
Academy of Marketing Science, 23 (3), 218-219.

Cornwell, T. Bettina (1992), Book Review of Leo Bogart's "Strategy in Advertising: Matching
Media and Messages to Markets and Motivations," in Journal of the Academy of
Marketing Science, 20 (2), 199.

Cornwell, T. Bettina and D. Layne Rich (1990), "Take Me Out to the Ballgame: The Dos and
Don'ts of Sports—Linked Marketing," LIMRA's Market Facts, July/August, 38-39, 44, 49.

Cornwell, T. Bettina (1989), "Speak Well of Memphis," The Commercial Appeal, August 7.

PRESENTATIONS, SEMINARS, AND INVITED LECTURES



McAlister, Anna R., and T. Bettina Cornwell (2009) “Preschool Children's Knowledge
of Food Brands Impacts their Development of a Taste Palate,” Australasian
Society for Behavioural and Health Medicine 6™ Annual Scientific Conference,
Auckland, New Zealand. Winner of Best Paper award for the conference.

Kelly, Sarah, T. Bettina Cornwell and Leonard V. Coote (2009), “The Impact of
Ambush Advertising on Consumer Memory for Sponsor Brand,” Excellence in
Marketing Research: Striving for Impact, American Marketing Association,
Winter Educator’s Conference, Tampa, FL, February 2009.

McAlister, Anna R., and T. Bettina Cornwell (2009), “Preschool Children’s Persuasion
Knowledge: The Contribution of Theory of Mind and Siblings,” 2009
American Academy of Advertising Conference, Cincinnati, OH, March 20009.

Chien, P. Monica, T. Bettina Cornwell, and Ravi Pappu (2008), “Exploring
Sponsorship Framing Effects,” American Psychological Association 116™
Annual Convention, Boston, MA, August 2008.

Chien, P. Monica, T. Bettina Cornwell, and Ravi Pappu (2008), “The Effects of
Sponsorship Portfolio on Consumer Associations of the Sponsor Brand,”
Academy of Marketing Science Annual Conference, Vancouver, BC, Canada,
May, 2008.

Chien, P. Monica, T. Bettina Cornwell, and Ravi Pappu (2008), “A Theoretical
Framework for Analysis of Multiple Sponsorship Effects on Consumer
Responses,” 6th International Conference on Research in Advertising, Lisbon,
Portugal, June 2008.

McAlister, Anna and T. Bettina Cornwell (2008), “Preschool Children’s Brand Symbolism
Understanding: Links to Social and Cognitive Development,” Society for Consumer
Psychology Conference, New Orleans, LA, February 2008. Winner of Best Paper award
for the conference.

McAlister, Anna R., and T. Bettina Cornwell (2008), Consumer Psychology: Theory
of Mind as a Predictor of Children’s Understanding of Advertising Intent.
International Society for the Study of Behavioral Development, Wirzburg,
Germany.

Smith, Andrew, Michael S. Humphreys and T. Bettina Cornwell (2007), “Automatic Extraction
and Modelling of Human Knowledge Networks from Natural Language Using a
Complex Systems Approach,” 8" Asia-Pacific Complex Systems Conference, Gold Coast
Australia, July 2007.

McAlister, Anna R., and Cornwell, T. Bettina (2007), “Understanding the VVulnerability
of Child Consumers: Links between Theory of Mind Deficits and Preschool



Children’s Misunderstanding of Consumer Processes,” 13" European Conference
on Developmental Psychology, Jena, Germany, August 2007.

McAlister, Anna R., & Cornwell, T. Bettina (2007), “Consumer Psychology: A
Framework for Investigating the Effects of Individual Differences in Theory of
Mind, Executive Functioning and Cognition,” 15" Biennial Conference of the
Australasian Human Development Association, Sydney, Australia, July 2007.

McAlister, Anna R., & Cornwell, T. Bettina (2007), “Children’s Formation of Brand
Attitudes: Age of Onset and Importance of Product Category,” Advertising and
Consumer Psychology Conference, Santa Monica, CA, June 2007.

Cornwell, T. Bettina (2006), “Sponsorship-linked Marketing; The Role of Articulation,”
Seminar, Marketing, University of British Columbia, January 2006.

Cornwell, T. Bettina and Scott Kelly (2006) “Research in Sports Marketing and Sponsorship”
Sports Marketing SIG Special Session, Chicago, Il. August 2006.

Cornwell, T. Bettina (2006), “Sponsorship-Linked Marketing Communications,” pre-conference
session organizer and chair, American Academy of Advertising, Reno, Nevada, March
2006.

Chien, Pi-Hsuan Monica, T. Bettina Cornwell, and Robyn Stokes (2005), “A Theoretical
Framework for Analysis of Image Transfer in Multiple Sponsorships,” Australia and New
Zealand Marketing Academy Conference (ANZMAC), Perth, Australia, December 2005.

Wamwara-Mbugu, Wakiuru, T. Bettina Cornwell and Gregory Boller (2005), “Triple
Acculturation: The Role of African Americans in the Consumer Acculturation of Kenyan
Immigrants,” Association for Consumer Research, San Antonio, Texas, October 2005.

Weeks, Clinton S., T. Bettina Cornwell and Michael S. Humphreys (2005), Empirical Support
for an Item and Relational Conceptualization of Sponsorship,” Association for Consumer
Research, Working Paper Session, San Antonio, Texas, October 2005.

Cornwell T. Bettina, Vassilis Dalakas and Michael Mokwa (2005), “The Role of Sports
Marketing in the B-School Curriculum” Panel Discussion, American Marketing
Association Summer Educators Meeting, San Francisco, July 29-August 1, 2005.

Cornwell, T. Bettina (2005), “Marketing on Toast!” Breakfast Meeting of the Australian
Marketing Institute, March 2, 2005, Brisbane, Australia.

Cornwell, T. Bettina, Judy Drennan and Clinton Weeks (2004), “Sponsorship on the Internet:
Congruence, Articulation and Interactivity,” Association for Consumer Research
Conference, Working Paper Session, Portland Oregon, October 2004.



Coote, Leonard V., T. Bettina Cornwell and Andrew T. Stephen (2004), “Consumer-Company
Identification and Consumer-Company Relationships: A Conceptual Framework,”
American Marketing Association Summer Educator’s Conference, Boston, MA, August
2004.

Johnston, Margaret and T. Bettina Cornwell (2004), “Sponsorship-Linked Marketing in a Small
Country Context: Event Study Findings,” Academy of International Business, Stockholm
Sweden, Summer 2004,

Cornwell, T. Bettina and Leonard V. Coote (2003), “Sponsorship of a Cause: Exploring the Role
of Organizational Identification in Sponsorship-Linked Purchase Commitment,”
American Marketing Association Summer Educator’s Conference, Chicago IL, August
2003.

Nicovich, Stefan G., Gregory W. Boller and T. Bettina Cornwell (2003), “Gender and the Role
of Empathy in Experienced Presence within Computer Mediated Communications,”
American Marketing Association Summer Educator’s Conference, Chicago IL, August
2003.

Cornwell, T. Bettina (2002), “Corporate Sponsorship: What makes it work effectively?”
Executive Development Program, Brisbane, Australia, November 13, 2002.

Irwin, Richard L., T. Bettina Cornwell, Tony Lachowetz and John S. Clark (2002), “Cause-
Related Sport Sponsorship: Assessing Beliefs, Attitudes, and Behavioral Intentions of
Event Spectators and Corporate Decision Makers,” International Conference on Sport
and Entertainment Business, Columbia, SC, October 3, 2002.

Dembla, Pamila and T. Bettina Cornwell (2001), “Analysis of Instruments in Global Information
Technology,” Second Annual Global Information Technology Management World
Conference, Dallas Texas, June 2001.

Wamwara, Wakiuru and T. Bettina Cornwell (2001), “Tourism’s Impact on the Consumption
Environment of Consumer in Malindi, Kenya” American Marketing Association Summer
Educator’s Conference, Washington DC, August 2001.

Cornwell, T. Bettina (2000), “Developing a Measure of Sponsorship-linked Purchase
Commitment” presented in “Measurement Issues in Sponsorship Research Special
Session,” Australia New Zealand Marketing Conference, Gold Coast, Australia,
December 2000.

Dembla, Pamila, T. Bettina Cornwell and Bruce Keillor (2000), "Scale Development in Cross-
Cultural Consumer Behavior,” American Marketing Association Summer Educator's
Conference, Chicago, IL, August 2000.

Mukherji, Jyotsna, Daniel L. Sherrell and T. Bettina Cornwell (2000), “Understanding
Intergenerational Transfer of Influence processes and Facilitating Conditions,” Poster



Session, Association for Consumer Research, Advances in Consumer Research, 27 eds.
Stephen J. Hoch and Robert J. Myer, Provo UT, 244-250.

Cornwell, T. Bettina and Don Roy, “Theory and Measurement in Sponsorship Research,” special
session presentation to the Winter American Marketing Association Meeting, February,
1998.

Katz, Helen, T. Bettina Cornwell, Wei-Na Lee, Bruce Vanden Bergh, and Eileen Forman, "A
Health Check on the Doctorate: How Best to Prepare Doctoral Students for Their
Careers," panel discussion at the Conference of the American Academy of Advertising,
Cincinnati, Ohio, 1997, 281-282.

Cornwell, T. Bettina and Wakiuru Wamwara, “The Influence of Dependence Patterns on
Consumer Behavior: Exploration and Refinement of a Concept,” working paper
presentation to the Association for Consumer Research, Denver Colorado, October, 1997.

Cavusgil, S. Tamer and T. Bettina Cornwell, Faculty Development in International Business
Seminar "Series in International Marketing,” The Center for International Business
Education and Research at The University of Memphis, June 19-23, 1997.

Cornwell, T. Bettina, Isabelle Maignan and Richard Irwin, "The Long-term Recall of
Sponsorship Stimuli: An Empirical Investigation” presentation to the Academy of
Marketing Science, Miami, FL, May 1997.

Cornwell, T. Bettina, Monika Nenon and Wakiuru Wamwara, "The New Intern Expatriate: An
Empirical Examination of Business, Culture and Language Preparation,” presented to the
Academy of International Business Poster Session, Banff, Alberta Canada, September 28,
1996.

Cornwell, T. Bettina and Isabelle Maignan, "Sponsorship-Linked Marketing,"” Special Interest
Group Panel Discussion, American Marketing Association, San Diego, CA, August 3,
1996.

Cornwell, T. Bettina, CIBER Business Workshop, "Doing Business in Germany" Fogelman
Executive Center, The University of Memphis, April 11, 1995.

Cornwell, T. Bettina, "Future Directions: International Selling,” Pi Sigma Epsilon Regional
Convention, November 5, 1994.

Cornwell, T. Bettina, "The Green Movement and Green Marketing in the U.S.,"” Amerika Haus
Stuttgart, April 27, 1994,

Walters, Peter and T. Bettina Cornwell, "Culture, Consumer Behavior and the Segmentation of
Global Markets," presented to the Academy of International Business, Maui, Hawaii,
October 23, 1994.



Cornwell, T. Bettina, Faculty Development in International Business Seminar "Series in
International Marketing,” The Center for International Business Education and Research
at The University of Memphis, June 13-14, 1993.

Cornwell, T. Bettina, "An Overview of the European Community," International Cross— Cultural
Seminars for Kellogg’s Company, Rhodes College, February 25, 1993.

Cornwell, T. Bettina, Faculty Development in International Business Seminar "Series in
International Marketing," The Center for International Business Education and Research
at Memphis State University and Southern Illinois University at Carbondale, April 13-
14, 1992.

Cornwell, T. Bettina, "Business Policy," Universitdt Dortmund, June 4, 1992.

Cornwell, T. Bettina, "Solidarity through Reactive Ethnicity: Communication With the Cultural
Fringe," presentation to the American Psychological Association, August 15, 1992.

Cornwell, T. Bettina and Bruce Keillor, "Contemporary Literature and the Embedded Consumer
Culture: The Case of Updike's Rabbit," presentation to the 3rd Internationale
Gesellschaft fir Empirishe Literaturwissenschaft, Rhodes College, May 23, 1992.

Cornwell, T. Bettina "Sales Promotion,” presentation to the American Cemetery Association,
Fogelman Executive Center, Memphis State University, July 21, 1988.

RESEARCH GRANTS

Humphreys, Michael. S., Jason. Tangen, T. B. Cornwell, John. VVokey and John. Pearce (2009),
“Learning and Deciding Under Low Levels of Awareness: Representation Issues and Memory
Processes,” Australian Research Council Discovery Grant, ACR direct only AUS$ 174,000.

T. Bettina Cornwell, (2008), The University of Michigan Rackham School of Graduate
Studies, Summer Research Grant Program: US$ 4,000

Pappu, Ravi S., T. Bettina Cornwell, Kathleen Doherty, and Damon Cavalchini, (2007)
“Examining the Impact of Marketing Communications on Brand Image, Brand Equity,
and Behavior Outcomes, overall value including salaries and overhead: AUS$ 161, 828.

Cornwell, T. Bettina and Michael S. Humphreys, (2006) Australian Research Council
Discovery Grant, “Effective Marketing Communication: Pre-existing Knowledge
Structures and Contextual Effects,” overall value including salaries and overhead:
AUS$ 746,986

Cornwell, T. Bettina and Leonard V. Coote, (2004), Australian Research Council
Linkage Project, “Internet Companies and Consumer Behavior: A Study of Consumer-
Company Identification and Word of Mouth,” overall value including salaries and
overhead: AUS$ 214,345



Cornwell, T. Bettina and Judy Drennan (2002), Australian Research Council Discovery
Grant, “Internet Sponsorship: Evaluation of Corporate Strategies and Consumer
Experiences,” AUS$ 12,000

Cornwell, T. Bettina (2000), The University of Queensland NSR Grant, “The Role of
Episodic Memory in Consumer Response to Sponsorship-linked Marketing
Communications,” AUS$ 10,000

Several Grants each under US$3,000 prior to 2000.

SERVICE TO THE MARKETING DISCIPLINE

Policy Board Member, The Macromarketing Society, elected 2005 for three-year term
Editorial Review Board, Journal of Public Policy and Marketing, 2006-present
Editorial Review Board, Journal of Business Research, 2005-present
Editorial Review Board, International Journal of Sports Marketing and Sponsorship,
1998-present
Editorial Review Board, Association for Consumer Research, 1998
Editorial Review Board, International Marketing Review, 1992-1998
Chair-Elect, American Marketing Association Special Interest Group for
Sports Marketing and Special Events, 2008-2009
Ad Hoc Reviewer, Journal of Sport Management
Ad Hoc Reviewer, Journal of Marketing
Ad Hoc Reviewer, Journal of the Academy of Marketing Science
Ad Hoc Reviewer, Journal of Services Marketing
Ad Hoc Reviewer, Journal of Public Policy and Marketing
Ad Hoc Reviewer, Journal of Consumer Research
Ad Hoc Reviewer, Journal of Advertising
Ad Hoc Reviewer, Journal of Consumer Affairs
Ad Hoc Reviewer, Journal of Business Research
Ad Hoc Reviewer International Business Review
Ad Hoc Reviewer, Journal of International Marketing
Ad Hoc Reviewer, Journal of International Business Studies
Ad Hoc Reviewer, Marketing Theory
Special Issue Editor, International Marketing Review, 1997
Member, American Academy of Advertising, Research Committee, 1993
Track Chair, The Macromarketing Society, Micro-Macro Linking in Transformative
Consumer Research, 2007
Co-Track Chair, Academy of Marketing Science, Sports Marketing, 2007
Track Chair, Australian and New Zealand Marketing Academy Conference, Advertising
and Communications, 2006
Track Chair, 2006 Macromarketing Conference, Policy and System Dynamics, 2006
Track Chair, Association for Consumer Research,-Asia Pacific, 2006
Track Chair, Australia-New Zealand Marketing Academy,




Marketing Communications, 2006

Track Chair, Academy of International Business, U.S. Southwest Student Track, 1993
Track Chair, Academy of Marketing Science, International Marketing Track, 1995
Session Chair, Sport in the City: Cultural, Economic and Political Considerations, 1996
Session Chair, Academy of International Business Conference, 1993

Session Chair, American Marketing Association, Summer Educator's Conference, 1991,
2004, 2005

Reviewer, European Association for Consumer Research Conference, 2001

Reviewer, International Management Development Association Conference, 1999
Reviewer, Australia-New Zealand Academy of Marketing Conference, 1998, 1999
Reviewer, Association for Consumer Research, Asia-Pacific Conference, 1998
Reviewer, Marketing and Public Policy Conference, 1995, 1996

Reviewer, Academy of International Business Conference, 1993, 2005

Reviewer, Association for Consumer Research, 1992-1993

Reviewer, American Marketing Association, Winter Educator's Conference, 1991, 1993
Reviewer, American Marketing Association, Summer Educator's Conference, 1991,
2003, 2004

Reviewer, Southwestern Marketing Association, 1989-1992, 1995, 1996

Reviewer, Southern Marketing Association, 1988-1990, 1992, 1995, 1997

Reviewer, Academy of Marketing Science, 1987, 1990, 1992, 1996

Discussant, U.S. Competitiveness in the Global Marketplace, 1991

Discussant, Southwestern Marketing Association Conference, 1991

Discussant, Third Southwestern Doctoral Symposium, Research in Marketing, 1984

UNIVERSITY SERVICE

University of Michigan
Division of Kinesiology, Executive Committee, Elected in 2008 for two-year term

University of Queensland
University of Otago, Selection Committee, Chair in Entrepreneurship, 2006
Selection Committee, Professor of Finance, 2006
Selection Committee, Lecturer/Senior Lecturer in Marketing, 2005
Marketing Cluster Leader, beginning December 2004-present
Selection Committee, Lecturer/Senior Lecturer in Law, 2004
University of Auckland, Master’s Thesis Examiner, 2004
Selection Committee, Lecturer/ Senior Lecturer in Marketing, 2003
Selection Committee, Professor of Marketing, University of Otago, 2003
Selection Committee, Professor of Marketing, Melbourne Business School, 2003
Subject Chair, MGMT7102 Consumer Behavior, 2003
Subject Chair MGMT3105 Advertising Management, 2003
Selection Committee, Professor of Management, 2002
Selection Committee, Associate Professor of Entrepreneurship, 2002
Selection Committee, Marketing, 2002
Subject Chair, MGMT7102 Consumer Behavior, 2002



Subject Chair MGMT3105 Advertising Management, 2002

Board Member, Faculty of Engineering, Physical Sciences and Architecture, 2002
Selection Committee, Marketing, 2002

Selection Committee, International Business, 2002

University of Adelaide, Ph.D. Dissertation Examiner, Farrelly, 2002

School of Management, Ph.D. Dissertation Examiner, Summers, 2001

School of Management, Ph.D. Dissertation Examiner, Hodkinson, 2001
Marketing Area Chair, Semester 1, 2001

Subject Chair, MGMT7100 Marketing, Semester 1, 2001

Subject Chair, MGMT7106 Marketing on the Internet, Semester 1, 2001
Subject Chair, MGMT2105 Internet Marketing, Semester 1, 2001

Subject Chair, MGMT2101 Business-to-Business Marketing, Semester 1, 2001

University of Memphis

Fogelman College of Business and Economics, Sparks Family Chair of Excellence in
International Business Search Committee, 1999-2000

University of Otago, Division of Commerce, Ph.D. Dissertation Examiner, 1998

Fogelman College of Business and Economics, Sparks Family Chair of Excellence in
International Business Search Committee, 1998

Fogelman College of Business and Economics, Re-Structuring Implementation
Committee, 1997

Center for International Business Education and Research (CIBER) Advisory Council,
1991-1997

The University of Memphis, Department of Economics, International Economics Search
Committee, 1996

Fogelman College of Business and Economics, Structure Review Committee, 1996

The University of Memphis, International MBA, Curriculum Review Committee, 1996

Department of Marketing, Sales and Marketing Executives Chair of Excellence Search
Committee, 1995-1996

The University of Memphis, Faculty Senate, 1995-1997

Fogelman College of Business and Economics, Marketing Strategy Advisory Committee,
1994-1995

University of Memphis, Study Abroad Scholarship Committee, 1993-1995

Fogelman College of Business and Economics International Task Force, Committee
Chair, 1992-1993

Southern Association of Colleges and Schools, Self-Study Departmental Committee
Member, 1992

Southern Association of Colleges and Schools, Self-Study Library Committee Member,
Chair of Subcommittee on Library Staff, 1992-1993

Fogelman College of Business and Economics, Departmental Chair, Search Committee,
1992

Faculty Associate of the Robert Wang Center for International Business, 1990 to 1999

University of Memphis, Undergraduate Liaison, 1990 to 1999

University of Memphis, Department of Marketing, Doctoral Student Screening

Committee, 1990-1992

University of Memphis, Library Committee Chair, 1987-1993



Fogelman College of Business and Economics, Graduate Curriculum Committee,
1995-1996

Fogelman College of Business and Economics, Undergraduate Curriculum Committee,
1987-1994

Faculty Sponsor, National Network of Graduate Business School Women, 1988-
1991

University of Memphis, Peer—Mentor Program, 1989-91, 1993

COMMUNITY SERVICE AND BUSINESS RELATIONSHIPS

Reviewer, Social Sciences and Humanities Research Council of Canada, 2008

Reviewer, Fonds zur Férderung der wissenschaftlichen Forschung (Austrian Science
Fund), 2007

Reviewer, Australian Research Council, Discovery and Linkage Projects, 2005, 2006,
2007

Consultant, sponsorship and advertising, Wotif.com Last Minute Accommodations, 2002

Consultant, preparation of business training materials, International Paper Company,
1998-1999

Research Advisor, Dixon Garden and Galleries, 1998

Judge, Greater Tri-Cities Business Awards, 1997

Board of Directors, Mason YMCA, 1997-98

Peer Reviewer, Social Sciences and Humanities Research Council of Canada, Ottawa
Canada, 1996

Field Reviewer, U.S. Department of Education, Business and International Education
Program, Washington D.C., 1992, 1994

Tutor, Memphis Literacy Council, 1994-95

Participant, A.B. Hill Elementary School CLUE Program, 1991

Presenter, Memphis Chapter of the American Marketing Association, 1991

Member of PROVIDA, a financial and role model support organization for the Girls
Clubs of Memphis 1988 — 1996

PROVIDA Publicity Director 1988-89.

PROVIDA Presenter, "Career Seminars in Marketing and Sales," 1990

Representative, "Women of Achievement” Board 1991-92

Funding and research advisor to the Memphis Symphony Orchestra, minority market
analysis project 1988-89

PROFESSIONAL AFFILIATIONS

Academy of International Business
Academy of Marketing Science
American Marketing Association
American Academy of Advertising
Association of Consumer Research



SPECIAL RECOGNITION AND ACTIVITIES

Special Studies Leave, UQ Business School, to visit University of Oregon, December
2003-March 2004

Recipient, Fogelman College of Business and Economics Faculty Development Leave
Award, to visit University of Otago, Dunedin New Zealand, July 1998-June 1999

Recipient, Fulbright Research and Lecturing Award, Dortmund Germany, January 1994 —
August 1994

Recipient, Robert Wang Center for International Business, Faculty Fellowship, Faculty
Study Abroad program in Antwerp Belgium, 1993

Participant, University of South Carolina Faculty Development in International Business,
1991

Recipient, DDB Needham Media Faculty Intern Fellowship, 1989

Recipient, American Association of Advertising Agencies Educator's Scholarship, 1988

Recipient, Maas Brother's Fellowship, 1981

Member, Beta Gamma Sigma Honour Society

Member, Golden Key Honour Society



